Skip2Stick — Creative Brief Template:

A smart, customizable framework to shape your campaign thinking and craft YouTube

ads that truly connect.

Section

Input

Client Name

Client Contact

Campaign / Video Name

Campaign Timeline

Estimated Video Length

Competition

Inspiration

Budget




What Are We
Advertising?

Primary Objective

Target Audience

USP

Single-Minded Message

Video Type

Tone of Voice

Casting Notice

Desired Response

Brand Assets




Strategy — From Skip to Stick: Attract- Engage- Retain (A-E-R)

A — Attract (0-5 sec) Earn attention before the skip button.

A — Hook Type

A — Opening Cue

A — Relevance Signal

E-E

ngage (6—15 seconds) Build interest and emotional or cognitive connection.

E — Engagement Key

E — Story Beat
E - Pacing

R — Retain (16 sec +) Deliver payoff, meaning, and memory
R - Payoff

R - Brand Memory

R-CTA

The 3 C's Factors

Creative

Connection

Clarity

Success Metrics
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